






ASSESS YOUR IMAGE
Consider what messages you are sending out and what they 
reflect. Google yourself. Have a look at your presence on not 
just work-related platforms like LinkedIn, but across all public 
social media, such as Facebook and Instagram. Do you come 
across as a positive person? Are your interests represented? 
For example, if you want a career in science, are you a 
member of related groups?

BE CONSISTENT
It is important to make sure that your profiles across various 
platforms match up. Write one short, snappy biography and 
adapt it, rather than having different bios on different sites.

BE ACTIVE
You don’t have to be present on every new network. However, 
if you are online, be active – check in regularly to develop your 
network, join groups, and share content. 

AVOID OVERSHARING
Oversharing is one of the most damaging ways to harm your 
brand online. If the news is something just you and your 
closest friends need to know, share only in a closed platform 
like WhatsApp or Snapchat.

MAKE AN IMPACT 
ONLINE

When you share, you 
think you are sharing with 
your friends, but you are 
sharing with everybody 
– so make sure that what 
you publish is what you 
want people to see.” 
Mohammed Al Muhanadi, 
�&�K�L�H�I���(�[�H�F�X�W�L�Y�H���2�I�¿�F�H�U��
Social Media Solutions

PERSONAL BRANDING HAS BECOME INCREASINGLY 
IMPORTANT AS SOCIAL MEDIA NETWORKS CONTINUE 
TO EXPAND. SIMPLY PUT, YOUR PERSONAL BRAND IS 
ALL ABOUT YOUR REPUTATION AND ESPECIALLY HOW 
OTHER PEOPLE SEE YOU ONLINE. WHEN YOU SEND A 
RECRUITER YOUR CV, ONE OF THE FIRST THINGS THEY WILL 
DO IS AN ONLINE SEARCH TO FIND OUT A LITTLE MORE 
INFORMATION ABOUT YOU. SO HOW DO YOU MAKE SURE 
YOU ARE REPRESENTING YOURSELF AS WELL AS YOU CAN?

SOCIAL MEDIA 
BRANDING TIPS

If you are online, 
be active

Join professional 
groups  

BRAND YOURSELF
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 PLANNING FOR SUCCESS 
 THE INTERVIEW 

PREPARING FOR AN INTERVIEW

REVIEW YOUR COMPANY RESEARCH
Make sure you know the main details 
about the company, including its mission, 
its vision and what it does. As well as 
looking at the corporate website, search 
the internet for related news articles. 
Find out beforehand the name of the 
person who will be interviewing you and 
their position. Be aware of the names of 
important people in the organization, from 
the chief executive to the board of directors. 

PRACTICE YOUR INTERVIEW TECHNIQUE
Think through questions that you are likely 
to be asked and practice your answers. 
Ask a friend or family member to role play 
the interview with you.
Common questions include: 
•	 “Tell me a little about yourself”
•	 “Why do you want to work for this 

company?”
•	 “Why do you want this role?”
•	 “What previous experience do you have 

that is relevant to this position?”
•	 “What are your duties in your current role?”

PREPARE YOURSELF
Print out copies of your CV to take to the 
interview (two to three copies should be 
fine), examples of your work if appropriate 
(for example, portfolio pieces 
 if you are a designer), a notebook, 
two pens, your ID and passport, and 
any relevant academic or professional 
certificates. 
Set out the clothes you plan to wear to 
the interview the day before and make 
sure everything is in good order. Most 
interviews require smart office attire.

DURING THE INTERVIEW
Aim to stay as calm and collected as you 
can by taking a few deep breaths before 
you go into the interview room and remind 
yourself that you would not have got so far 
if the company was not interested in you.
Answer questions clearly and confidently, 
without rushing your words. Try to keep 
your answers fairly brief but do not be 
afraid to ask for clarification if you do not 
understand the question.
Be prepared to ask some questions of 
your own at the end of the interview, when 
prompted to do so. This is your opportunity 
to find out more about the role and to 
demonstrate your interest in the company. 

AFTER THE INTERVIEW
Follow up via email, thanking the recruiter 
for their time and briefly mentioning how 
interested you are in the role. You may 
wish to bring up a topic you really enjoyed 
talking about during the interview or even 
allude to what makes you different from 
other  candidates. 

CONGRATULATIONS! 
YOU HAVE GOT 
THROUGH TO THE 
INTERVIEW. NOW 
IS THE TIME TO BE 
WELL PREPARED 
SO YOU CAN MAKE 
THE MOST OF YOUR 
OPPORTUNITY.

Many people view an 
interview as a nerve-
wracking experience, during 
which a recruiter will ask 
tricky questions designed to 
trip them up.

However, interviewers 
are simply trying to gather 

relevant information to 
determine whether a 

candidate is suitable for 
the role. The process 

does not have to be 
stressful, providing 

the interviewee 
is adequately 
prepared.

When preparing for an interview I 

should always . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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 AVOID MAKING THE         
 WRONG IMPRESSION 

Ensure you don’t annoy the hiring manager by committing any 
of these common mistakes: 
•	 Not understanding the company or product
•	 Not asking relevant questions
•	 Being too persistent
•	 Not following directions
•	 Getting the company’s name wrong on your application 

material or other documents
•	 Not including links for easy reference (in case you have a 

portfolio, website or social media profile that you would like 
the recruiter to see)

•	 Making up an answer
•	 Being too casual, in dress or attitude 
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ASK THE EXPERTS
SHEIKHA ALANOUD 

HAMAD AL THANI

QATAR COUNTRY 
OPERATIONS MANAGER, 

SILATECH

ADAM A AL SAADI

DIRECTOR OF CAREER 
DEVELOPMENT CENTER, 

HAMAD BIN KHALIFA 
UNIVERSITY STUDENT AFFAIRS

DR TAJALSIR 
KARDAMAN

CAREER COUNSELING 
CONSULTANT, QATAR 

CAREER FAIR

DR AZIZA AL SAADI

DIRECTOR OF EDUCATION 
AND TRAINING SECTOR 

STRATEGY OFFICE, SUPREME 
EDUCATION COUNCIL

WHAT ARE THE MOST IMPORTANT POINTS TO 
REMEMBER DURING AN INTERVIEW?

WHAT IMPRESSES YOU MOST WHEN 
INTERVIEWING A CANDIDATE?

The interview is a 
two- way process of 
communication. You 

have to impress people 
by what you say and how 
you say it, but it is also an 
opportunity to get further 
information about the 
company, based on what 
you have already read and 
researched, so don’t be 
frightened to ask questions!

The best impressions 
are made when you have 

an understanding of 
the job description, the 
organization as a whole, 
as well as the interview 
protocol. Dress to impress, 
as people say, but also to 
convey your personality, and 
demonstrate good verbal 
communications skills. 
The interview is about your 
personality, how you behave, 
how you perceive things, 
how you discuss things and 
how you make an impact.

Thoroughly research 
the company and 
be familiar with 

key points such as the 
company profile, products 
and services, and the 
role itself. Be prepared to 
discuss every aspect of 
your experience (including 
previous employment, 
internships, volunteer 
experiences and community 
engagement).

One of the keys to a 
successful interview is 
for candidates to do their 
homework. 

Candidates must show 
us that they have taken the 
time to understand what 
we do and the role they are 
interviweing for, They must 
be able to reflect on how 
their specific experiences 
and strengths can help us 
achieve our goals.  

To be self-confident 
and able to leave an 
impression about 

who you are, rather than 
just what qualifications 
you have. Do not attend 
the interview with high 
expectations and be 
ready for the worst-case 
scenario.

It impresses me most 
when a person is fully 

prepared, both in terms 
of their appearance and 
knowledge, as well as 
when they ask questions 
for clarification or to 
acquire more information.

The right attitude is 
most important, plus the 
ability to learn and basic 
communication skills. 
I used to say: “Hire for 
attitude, train for skills”.

To make a good 
impression, you need 
to understand the 

requirements of the role, 
express enthusiasm and to 
be able to market yourself 
by talking about your talents, 
skills and accomplishments.

When a person is 
focused and to the point, 
their responses to my 
questions demonstrate 

his or her knowledge and 
experience, and impress 
when they possess a 
positive personality in 
terms of getting along with 
others. The most important 
qualities in new employees 
is a passion for their work, 
energy, adaptability, the 
ability to be a team player, 
open-mindedness and 
willingness to learn.

•	 Be unprepared or under-prepared
•	 Be late – aim to arrive 5-10 minutes 

early  
•	 Arrive empty-handed – bring your CV 

and other credentials with you
•	 Be impolite to the receptionist  
•	 Appear uninterested or de-motivated
•	 Panic while waiting
•	 Barge into a room without asking 

permission or knocking
•	 Be obviously nervous
•	 Gaze around the room while 

answering
•	 Talk about irrelevant job skills
•	 Brag about your achievements or 

sound over-confident
•	 Share unnecessary information
•	 Display negative body language, e.g. 

folded arms
•	 Criticize your current employer
•	 Ask a lot of questions about hours 

and annual leave – save these 
questions for after you have received 
the company’s final offer

•	 Show that you have done your research 
and have an understanding of the 
company

•	 Ask relevant questions
•	 Pick one good story that wows
•	 Sit up straight – good posture is 

important
•	 Listen carefully
•	 Be concise in your answers
•	 Exude quiet confidence but stay away 

from bragging
•	 Wear the appropriate attire e.g. smart 

office wear

•	 Be aware of the time, but don’t keep 
glancing at your watch

•	 Turn your phone off or keep it silent
•	 Show passion
•	 Smile often
•	 Show you are human – nobody wants to 

employ a robot
•	 Follow up with a memorable email  

But most of all...
•	Be yourself!

DO

PREPARING FOR AN INTERVIEW

DON’T
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HOW TO CHOOSE 
THE BEST OFFER

WHAT MAKES 
UP A SALARY 
PACKAGE?

MARKET FACTORS
Salary will depend on factors such as 
demand for employees in the field, the 
industry sector and what grades you 
achieved at university. 

“It is expected that people do their 
homework before even going to 
an interview or receiving an offer,” 
says Dr Mohammad M Abul Ola, 
General Manager of Integral Training 
& Development. “Do your research 
and talk to people – your colleagues, 
your parents, your elder brothers and 
sisters.”

Mohammed Al Kaabi, Human 
Resources Manager for Qatar Gas 
Transport Company (Nakilat), says 
graduates commonly made the mistake 
of comparing salaries for different 
positions. “One graduate will say he 
was able to get a certain amount, while 
his colleague gets a higher amount, but 
maybe his colleague went to an entirely 
different sector,” Al Kaabi says. As well 
as speaking to people in your industry, 
he advises graduates to research 
salaries and market conditions on sites 
such as www.gulftalent.com and www.
haygroup.com

THE WHOLE PACKAGE
In Qatar, employers 
typically offer a basic 
salary with associated 
benefits, such as 
medical insurance, 
housing allowance 
and transport 
allowance. On top of 
the mandatory pension 
fund or end-of-service 
benefits, employers may 
offer end-of-year bonuses and various 
other perks. It is up to the potential 
employee to weigh up all the elements 
to decide which package suits them 
best.

QUALITY MATTERS
Beyond salary, it is even more 
important to make sure the 
organization is the right fit for you, 
Al Kaabi stresses. “There are two 
people you have to evaluate in any 
organization – the first person is the 
CEO, as they set the whole culture, 
and the second is the line manager, 
because he will be responsible for 
your development,” he explains.

IT’S THE MOMENT YOU HAVE 
BEEN WAITING FOR – YOU HAVE 
RECEIVED AN EMPLOYMENT 
OFFER, OR PERHAPS SEVERAL.  
HOW DO YOU KNOW WHICH ONE 
IS RIGHT FOR YOU?

FINANCE & YOU

WHAT MAKES 
UP A SALARY 
PACKAGE?

BE IN DEMAND

If you want the pick of roles and a 
strong negotiating position, aim 
for a career in an area expected 

to be in demand for many years 
to come. “There continues to be 
an increasing need for engineers, 
especially within the oil and gas 
industry and the transportation 
industry, and unfortunately there is 
a declining number of graduates,” 
Dr Mohammad Abul Ola, General 
Manager of Integral Training & 
Development says. “There is also 
a high requirement for physicians 
and all across the banking and 
finance sector”.

When considering a job offer, I should always look for . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

MOHAMMED AL KAABI
HUMAN RESOURCES 

MANAGER, QATAR GAS 
TRANSPORT COMPANY

DR MOHAMMAD ABUL OLA
GENERAL MANAGER OF 

INTEGRAL TRAINING & 
DEVELOPMENT

Beyond salary, it is even 
more important to make 
sure the organization is the 
right fit for you.”
Mohammed Al Kaabi

BASIC 
SALARY 

END-OF-
YEAR

BONUS

HOUSING 
ALLOWANCE

TRANSPORT 
ALLOWANCE

MEDICAL 
COVER

CHILDREN’S 
EDUCATION 

ALLOWANCE

ALL 
PACKAGES ARE 
DIFFERENT, BUT 

THESE ARE SOME OF 
THE MOST COMMON 

BENEFITS
IN QATAR
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GETTING STARTED
WHERE TO BEGIN YOUR CAREER SEARCH

SO, YOU ARE AT THE 
STAGE WHERE YOUR 
CV IS READY AND YOU 
ARE KEEN TO EXPLORE 
CAREER OPPORTUNITIES. 
HERE ARE SOME OF THE 
BEST WAYS TO FOCUS 
YOUR EFFORTS.

FINDING WORK
JOB PORTALS
The internet is brimming with 
employment sites that can give you  
a better idea of what is available  
in the market.  
Many job portals will require you to 
input information from your CV in a 
specific format. It’s time consuming, 
but usually once your details are 
uploaded, they will be registered until 
you delete them.
Beware of any sites that request a 
payment for an interview or similar.
 
 USEFUL LINKS:

www.bayt.com
www.gulftalent.com
www.indeed.com

CORPORATE WEBSITES
Start off with a general search in your 
area of expertise, as well as exploring 
the sites of leading employers you 
would like to work for. A regular check 
of corporate websites in your field will 
keep you up to date with company 
news, which could come in handy 
during an interview, and many have a 
section detailing the latest vacancies.

SOCIAL MEDIA PLATFORMS
Professional networking sites such as 
LinkedIn have become an important 
way for recruiters to find suitable 
employees, so use this to your 
advantage.
However, always keep in mind that a 
professional social media platform 
is a very different medium than one 
for personal use. Use a professional 
sounding email address and be 
aware that whatever you post could 
be viewed by an employer. If your 
social media accounts are linked, 
consider that employers could also be 
checking out your posts to Facebook, 
Twitter or Instagram.

 USEFUL LINKS:
www.linkedin.com
www.monster.com

WORD OF MOUTH
Networking is the most traditional 
way of finding a new position, and 
still the most effective. Talk to family 
members, friends, university tutors 
and people already in the kind of role 
you are aspiring to. Do not be too 
pushy, but it doesn’t hurt to get the 
word out.

CAREER-RELATED EVENTS
There are many events held in 
Qatar where you can find out more 
information about careers, study 
paths or training programs:
•	 For middle and high school 

students, Qatar Career Fair holds 
annual career camps which provide 
the opportunity to visit leading 
workplaces in Doha as well as 
attend a variety of workshops to 
boost skills. 

•	 The Discover Education City 
event caters for high school 
students, recent graduates and 
professionals, providing an insight 
into courses from undergraduate to 
PhD level offered across Education 
City’s nine universities.

•	 Recruitment days are held by 
several of Doha’s big employers. 
For example, the Hamad Medical 
Corporation Career Fair offers 
parents and students the chance 
to engage with HMC staff across a 
range of specialties.

 USEFUL LINKS:
 www.qatarcareerfair.com.qa
www.hbku.edu.qa
www.healthcarejobs.hamad.qa

MEDIA ADVERTS
Vacancies are usually advertised 
across a variety of mediums – in 
newspapers, other print publications 
and online. Check classified sections 
across several sources on a regular 
basis, so you are up to date with the 
latest offerings.

NETWORKING AND SOCIAL GROUPS
While online networking has become 
the norm, getting together with like-
minded people for a real life chat can 
substantially boost your chances of 
hearing about suitable positions.
High schools and universities typically 
have plenty of groups catering to the 
athletic, bookish, creative, and socially 
minded – try searching the online 
bulletin board. 
The Qatar Career Club, an initiative of 
Qatar Career Fair, provides another 
avenue to connect with other young 
people and find out about events that 
could help your career. 
There are also networking groups 
such as AIESEC, an international 
organization that helps students 
develop leadership skills and pursue 
overseas internships, and the Qatar 
Professional Women’s Network, an 
informal networking group for Qatari 
and expatriate professional women.

 USEFUL LINKS:
www.aiesec.org
www.qpwn.org
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LOOKING TO 
THE FUTURE

Ensuring Qatar’s young people are 
given the resources and support 
they need to become successful 

contributors to the country’s 
development is a task that requires a 
long-term, multi-pronged approach.

At the center of this effort is 
the Manpower Department of the 
Ministry of Labour & Social Affairs, 
a Government Ministry which holds 
terms of reference for planning the use 
of national employment, rehabilitation 
and recording of Qatari job seekers, as 
well as providing vocational guidance 
and counseling.

Malak A M Al Hajri, Director of the 
Manpower Department, explains that 
the Ministry is working in numerous 
ways to both assist nationals on their 
career pathways and better fill the 
requirements of the labor market. 
“For example, in order to improve 
the compatibility between education 
and the needs of the labor market, 
the Ministry has been implementing 
a project to educate and guide high 
school students to priority areas that 
are commensurate with students’ 
capabilities, tendencies and wishes,” Al 
Hajri says.

The Director says, while private 
employers are keen to see a higher 
level of skills and motivation among 
new entrants to the labor market, 
one of the key challenges is a lack of 
technical education and vocational 
training opportunities. Other reasons 
why Qatari involvement in the private 

market is not as high as desired 
include the number of job seekers 
who do not want to work in a mixed 
business environment; conflict 
between work and family life; varying 
salaries; and the lack of capability 
among less educated job seekers, 
especially in the areas of English and 
computer skills.

“The Government has taken multiple 
measures to minimize and mitigate 
these challenges, including initiatives 
undertaken as part of the 2016-2020 
Five Year Plan for the recruitment 
of Qataris in the private sector and 
analysis of the current situation, as well 
as the future of Qatari employment,” Al 
Hajri says. 

“Scholarship programs have been 
developed between the Ministry and 
the private sector, as well as short term 
and summer training. The Ministry has 
also implemented a training program 
in conjunction with the College of the 
North Atlantic. 

“We are working with the private 
sector to develop a professional 
open day and 
an online 
recruitment 
platform, as well 
as to regulate 
employment 
for job seekers 
registered with 
the Ministry, and 
to generate more 
job opportunities.”

MALAK A M AL HAJRI, DIRECTOR OF THE MANPOWER 
DEPARTMENT AT THE MINISTRY OF LABOUR & SOCIAL 
AFFAIRS, EXPLAINS HOW QATAR IS PREPARING ITS 
NATIONAL WORKFORCE

LAST WORD

I would advise students to 
think carefully about their 
choice of specialization, 
because this is what 
determines if an employee 
will become a master in their 
field in the future.”


